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Decoding the Digital World: How to Spot Clickbait

Strategic Communication and Media Literacy

Pre-Reading & Visualization

"Is technology a tool to help us reach our goals, or is it a shortcut that erases our individual
voices?"

The Reading Text

E BLOG POST - STRATEGIC COMMUNICATION AND MEDIA LITERACY

The Art of the Click

Every day, we are flooded with thousands of messages. Companies and influencers use
"strategic communication" to grab our attention. Their goal is simple: they want us to click, buy, or
share. One common tool they use is called "clickbait." This is a headline that is designed to make
you feel curious or shocked, but the actual story is often disappointing or even false.

Why Media Literacy Matters

Media literacy is the ability to analyze the messages we see online. When you read a post, you
must ask yourself: Who created this? Why did they send it? Sometimes, a story might look like
news, but it is actually an advertisement. Other times, a post might be "misinformation"—false
information shared by mistake. If we don't think critically, we could be manipulated by someone
else's strategy.

How to be a Smart Reader

To stay safe online, you should always verify the source. If a headline uses extreme language like
"Life-changing" or "Secret Trick," it must be checked carefully. Look for the same story on a
trusted news website. If you cannot find it anywhere else, it could be fake. By slowing down and
asking questions, you become a master of your own digital experience.

ENGLISH TROVE ® PAGE 10F 3



Decoding the Digital World: How to Spot Clickbait - Task Details PAGE 2 OF 3

Active Reading (QAR)

1. Right There (Find the facts):

1. What is the main goal of "strategic communication" mentioned in the text?

2. What is the definition of "misinformation"?

2. Think and Search (Connect the ideas):

3. According to the text, what are two signs that a headline might be "clickbait"?

3. Author and You (Infer and analyze):

4. The author suggests that we should "slow down" when reading online. How does slowing
down help you avoid being manipulated?

5. Think of a news source you trust. Why do you believe their information is accurate?

Glossary

e Strategic Communication: Using specific messages to reach a goal or influence people.

¢ Clickbait: Content whose main purpose is to attract attention and encourage visitors to click on a
link.

e Maedia Literacy: The skill of understanding, analyzing, and evaluating media messages.
o Verify: To check or prove that something is true or accurate.

e Source: The place, person, or organization where information comes from.

. WORKSHEET CORE REFLECTION

Review your answers and vocabulary entries above. Prepare to discuss how these terms
apply to real-world contexts.
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TEACHER'S GUIDE & ANSWER =

(INTERMEDIATE)

KEY Duration: 45 mins

0 ACTIVITY [:] INSTRUCTIONAL PROCEDURE
OVERVIEW

1. Pre-reading (10 mins): Show the image prompt and ask
students to describe the feeling of "Information
Overload." Use the prompt to elicit the word "curiosity"
and "skepticism."

TOPIC CONTEXT

Decoding the Digital
World: How to Spot

Clickbait

2. Reading & Chunked Tasks (20 mins):
OBJECTIVE e Read Paragraph 1together. Ask: "What is the goal of
Students will define media the thumb in the picture?"
//teracy'and /den-t/fy' . e Students read Paragraphs 2 and 3 silently.
Strategies used in digital
communication to ¢ Direct students to highlight the "Modals of Possibility"
influence audiences. (might, could, must) to see how they are used to

express doubt or logical conclusions about digital

VOCABULARY TERMS content.

Strategic Communication

3. Post-Reading & QAR Discussion (15 mins):

S WSS e Break students into small groups to answer the QAR

Verify Source questions.
GRAMMAR FOCUS e For the "Author and You" section, encourage students
e Modals of Possibility to share a time they saw a "Secret Trick" headline and
(might, could, must) what happened when they clicked it (or why they

chose not to).
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